
 

HBA	  ANNOUNCES	  THE	  
OPENING	  OF	  NEW	  DESIGN	  
OFFICE	  IN	  MANILA	  

 

“International	   hotel	   brand	   expansion	  	  

and	   increasing	   tourism	   create	   strong	  

demand	   for	   quality	   hospitality	   interiors	  	  

in	  the	  Philippines”	  

Manila, Phil ippines – March 26, 2015  
Global hospitality design giant, HBA is pleased to 
announce the opening of its newest design office in 
Manila, established to offer world class interior 
design to hotel owners and operators in the 
Philippines and throughout Asia. The new office is 
located in Bonifacio Global City and helmed by 

Director, Norman Agleron. 

Agleron boasts over 20 years of international design experience in hospitality, retail, high-end 
residences, architecture, and construction. He has worked on key award-winning projects such as 
The Fullerton Singapore, The Four Seasons Jakarta, and The Siam Kempinski in Bangkok.  

Ian Carr, co-CEO of HBA, said, “This is a wonderful opportunity for HBA. Norman is passionate 
about training and honing talented people.  His commitment to cultivating talent and directing 
excellent design is evidenced by the achievement and growth of the Manila office since its 
inception.”  

The new team of talented design professionals embraces HBA’s philosophy of hospitality design – 
to create a unique sense of place.  

In most major Philippine cities, the demand for quality hotels far outstrips the supply.  Due to the 
booming hospitality industry, hotel rooms are predicted to double in the next three years, on the 
heels of an aggressive overseas promotion and ease of visa restrictions, reflected in an increase in 
flights as well as airport expansions.  HBA’s Manila office will support the design for hotels and 
brands that cater to travellers throughout the region. 



 

The Manila office is strategically placed in the bustling business hub of South East Asia. “The time 

is right now, as the Philippine economy is on the upswing, largely due to the surge in foreign 

direct investments,” says Agleron. 

“I am privileged to be given the opportunity to bring HBA’s global pedigree to the Philippine 

market. I am confident that our involvement will raise the profile of wonderful destinations that 

bring international attention to the Philippines,”	  said Agleron. 

Encompassing luxury hotels, resorts, serviced apartments, show flats, banquet facilities, F&B’s, 
casinos, clubhouses, and leisure developments, the team at HBA Manila offers a full-range of 
interior design consultancy services from concept and schematic planning to design development, 
construction, and installation of projects for Philippine and international clients. 

### 

About HBA 

World-renowned as the “Number 1 Hospitality Design Firm” by Interior Design and honored in 
2014 by the Gold Key Awards, Hospitality Design Awards, International Hotel Awards, Society of 
British Interior Design Awards and the European Hotel Design Awards; HBA/Hirsch Bedner 
Associates, unveils the world�s most anticipated hotels, resorts, casinos and spas. Leading the 
hotel design industry since 1965, HBA remains keenly attuned to the pulse of changing industry 
trends governed by today’s sophisticated traveler. The company�s international presence, depth 
of experience, and detailed industry knowledge enables them to identify interior design trends at 
their source, make definitive predictions about new directions and innovations, and influence 
design standards at a global level. HBA�s ultimate objective is to add value, raise standards and 
enhance the brand of a project’s owner and operator. 

HBA creates the signature looks of today�s luxury brands, independent contemporary boutique 
hotels, urban resorts spas, world-class residences, restaurants, and casinos. From continent to 
continent, each HBA interior is the result of a unique and sensitive response to location, 
architecture, and client vision. With more than 1,600 designers around the globe in 21 offices and 
a recent expansion in several locations in Asia, HBA is a true global company with more than 85% 
of its employees now outside the United States. HBA�s international presence, combined with its 
extensive knowledge of the interior design industry, has facilitated the ability to rewrite the 
language of design with each new project. 

For HBA in Atlanta, Bangkok, Beijing, Clark, Dubai, Hong Kong, Istanbul, Kuala Lumpur, London, 
Los Angeles, Macau, Manila, Melbourne, Miami, Moscow, Mumbai, New Delhi, San Francisco, 
Shanghai, Singapore and Tokyo, visit www.hba.com.  
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